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President’s Message: 
 

Happy Spring Everyone! 
 
It is hard to believe it’s here and not only 
does it mark the end of winter but it also 
brings to a close my year as Chapter 
President. I have volunteered through many 
different roles in the chapter over the years 
and have met wonderful people and made 
lifelong friends. Therefore, it is with mixed 
emotions that I write this final article. 
 
“Alone we can do so little; together we can 
do so much”, Helen Keller. I have had the 
good fortune to work with outstanding 
leaders who sit on our Board and Chair our 
committees. My heartfelt thanks for the time 
that you have given to HFMA this year. I 
know it is not always easy to fit in HFMA 
when you have work commitments and 
family obligations but somehow this Team 
always got the job done!  
 
A big “Thank You” to our amazing sponsors 
who continue to be dedicated to our chapter. 
Their dedication and generosity allows us to 
provide quality education to our Members as 
well as valuable networking opportunities. 
Working together over the years, we have 
had many accomplishments and this year 
was no different as we held our very first 

Early Careerist Breakfast and Women’s 
Leadership program. The breakfast was a 
great opportunity to meet some of our 
younger members, explain what HFMA is all 
about and what it has meant to some of our 
seasoned members and past presidents. The 
Women’s Leadership event had over 70 
attendees, inspirational speakers and panel 
as well as some much needed pampering 
between sessions. Overall, both events were 
a huge success! 
 
Spring is also the time of new beginnings so 
as I hand the baton to our incoming 
President, Rachel Herman, I know it is the 
start to another exciting and successful year. 
She and her Team will return from 
Leadership Training at the end of April, full of 
excitement and fresh ideas to take on the 
challenges ahead. I would encourage anyone 
that is interested in learning more about 
HFMA to contact any Board Member and get 
involved. It has been a great experience for 
me, not only enhancing my professional 
career but also building a diverse network of 
friends and colleagues. I am very thankful for 
my time volunteering with HFMA. A thankful 
heart is a happy heart! 

 

Diane Blake 
Northwest Ohio President, NW Ohio Chapter HFMA, Region 6

April 30, 2017 



HFMA Chapter Leaders 2016-2017 

 
 

Officers 
Past President: Joe Williford, Wood County Hospital, Bowling Green, 419-354-8911, 
   willifordj@woodcountyhospital.org 
President: Diane Blake, ProMedica, Toledo, 419-824-7279, 
   Diane.Blake@promedica.org  
President-Elect: Rachel Herman, The Bellevue Hospital, Bellevue, 419-483-4040 ext 4204 
   rherman@bellevuehospital.com 
Treasurer: Andrew Hageman, ProMedica, Toledo, 419-824-7383, 
andrew.hageman@promedica.org 

Secretary: Derrick Beczynski, ProMedica, Toledo, 419-827-7323, 
derrick.beczynski@promedica.org  
 
 

Board Members  
Kim McClure: ProMedica, Toledo, 419-824-7225, Kim.McClure@ProMedica.org 
Rich Bame: Fulton County Health Center, Wauseon, 419-330-2624, rbame@fulhealth.org 
Dan Moncher: Firelands Regional Medical Center, Sandusky, 419-557-7793, MoncheD@firelands.com 
 
 

Chairpersons 
Certification,  
Nicole Short: ProMedica, Toledo, 419-824-7292, Nicole.Short@ProMedica.org 
Co-Program 
Lisa Bloomfield: Credit Adjustments, Inc., Defiance, 419-782-3709, lisa.bloomfield@credit-adjustments.com  
Nicole Short: ProMedica, Toledo, 419-824-7292, Nicole.Short@ProMedica.org  
Membership 
Kevin Kornowa: Huntington Bank, Toledo, 419-249-4985, Kevin.Kornowa@huntington.com 
Co-Sponsorship 
Diane Blake, ProMedica, Toledo, 419-824-7279, diane.blake@promedica.org  
Derrick Beczynski, ProMedica, Toledo, 419-827-7323, derrick.beczynski@promedica.org  
Newsletter 
Amy Gill: Mercy Health, Toledo, 513-401-0612, amgill@mercy.com  
Website 
Dan Macke: ProMedica, Toledo, 419-824-7227, Daniel.Macke@ProMedica.org 
Co-Social: 
Dan Macke, ProMedica, Toledo, 419-824-7227, Daniel.Macke@ProMedica.org 
Jeff Neuber, UMHS, Ann Arbor, 419-410-4277, jneuber@med.umich.edu  
 

Check out the Northwest Ohio Chapter website at nwohiohfma.org 
Connect with us on social media! Be sure to like, follow and share

3 

mailto:willifordj@woodcountyhospital.org
mailto:Diane.Blake@promedica.org
mailto:rherman@bellevuehospital.com
mailto:andrew.hageman@promedica.org
mailto:derrick.beczynski@promedica.org
tel:419-824-7225
mailto:Kim.McClure@ProMedica.org
file:///C:/Users/beczy/Desktop/Katie/HFMA/HFMA%20July%202016/rbame@fulhealth.org
mailto:MoncheD@firelands.com
mailto:Nicole.Short@ProMedica.org
mailto:lisa.bloomfield@credit-adjustments.com
mailto:Nicole.Short@ProMedica.org
mailto:Kevin.Kornowa@huntington.com
mailto:diane.blake@promedica.org
mailto:derrick.beczynski@promedica.org
mailto:amgill@mercy.com
mailto:Daniel.Macke@ProMedica.org
mailto:Daniel.Macke@ProMedica.org
mailto:Daniel.Macke@ProMedica.org
mailto:jneuber@med.umich.edu
http://www.nwohiohfma.org/
https://www.facebook.com/NorthwestOhioHFMA
https://twitter.com/NWOHFMA


 3 

Women. In business. In healthcare. 

Women’s Leadership Conference 
 

The Women’s Leadership Conference held on March 30, 2017 was enjoyed by all that attended. The day 
started with the first motivational speaker, Lori Johnson, spoke about the ABCs of a Great Woman Leader. 
 

The event also was a benefit for the Aurora House located in Toledo, Ohio. Food, car seat and monetary 
donations were collected to benefit the Aurora House. Denise Fox with the Aurora House informed all of 
us of the mission of the Aurora House. 
 

Julie Graber gave some interesting facts on gender equality. Did you know that in Ohio women need a 
BS/BA degree to have median earnings to men with only a high school degree and in Ohio there are only 3 
woman CEOs of Fortune 1000 public companies?  
 

Keynote speaker was Melissa Voetsch with 13ABC News. Melissa shared her scary 
health issues and how she had to learn to relieve 
and remove stress out of her everyday life. We 
could all learn from her and the importance of 
living life to the fullest. 
 

Last speaker of the day was Sandra Pinette, 
another HFMA member from the New 
Hampshire/Vermont Chapter. She stressed to all 
of us the importance of having our own brand. 
 

Throughout the day 
there was also some 
pampering that 
occurred. There was a 
break with yoga their 
that we can do in the 
office to relieve stress 
and refocus. 
Also opportunities 

existed to have mini manicures, chair messages, make-overs and 
shopping. At the end of the day there was a winner for the 50/50 
that benefited the Aurora House and numerous door prizes ranging 
from gift cards to centerpieces. 
 

The first Women’s conference was a success and we looking forward 
to it becoming an annual event. 
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2017 HMFA Northwest Ohio: Social Events 
 

Northwest Ohio HFMA Annual Walleye Game 
February 4, 2017 against Kalamazoo Wings – Wings defeated Walleye by 5-2 

 
 

Northwest Ohio HFMA Annual March Madness 
 

On Thursday, March 16th, over 60 HFMA members enjoyed an afternoon of food, fellowship, and NCAA 
basketball at the annual March Madness event. The annual meeting kicked off with the voting on the 
2017/2018 Chapter Officers and board members. Those voted into office for the next chapter year were 
as follows:  
 

Past President: Diane Blake   
President: Rachel Herman   
President-Elect: Lisa Bloomfield 
Treasurer: Dan Macke   
Secretary: Derrick Beczynski 
Board Members: Kim McClure, Hayley Studer & Rich 
Bame 
Co-Program Chairs: Nicole Short and Elizabeth Pellow 

Certification Chair: Jennee Siebert  
Membership Chair: Hayley Studer 
Newsletter Chair: Andy Hageman  
Co-Social Chair: Amy Gill and Kim McClure 
Webmaster Chair: Dan Macke   
Co-Sponsorship Chair: Diane Blake & Lisa Bloomfield 

 

The highlight of the event was our guest speaker, University of Toledo Head Football Coach, Jason Candle. 
Throughout his presentation, he related his experiences and philosophies as a football coach to the 
challenges we face in healthcare today. 
 

After Coach Campbell’s presentation, we closed out the afternoon by networking and watching the NCAA 
tournament. As always, thank you to our members, sponsors, and chapter leaders for their commitment 
to making our chapter a huge success. Keep an eye out for details on our upcoming Toledo Mud Hens and 
Golf Outing social events. 
 

MORE DETAILS TO COME… 
June – Mud Hens Outing ● July – Golf Outing 
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Sandra L. Pinette, Senior Vice President, Client Development, IntelliHARTx, LLC 
 
There’s a lot of buzz out there about how 
companies strategize about bringing new 
products and further product relevance with 
on-going “branding” and its importance to 
overall organizational market share and 
growth.  
 

You may or may not be aware, but every 
individual team member in each organization 
has a “personal brand.” To further explain and 
put it into an “organizational” context, a broad 
definition of corporate branding by 
Entrepreneur Magazine describes branding and 
the strategy behind it as “The marketing 
practice of creating a name, symbol or design 
that identifies and differentiates a product 
from other products. The brand and strategy is 
derived from who you are, who you want to be 
and who people perceive you to be.” 
 

The same concept can be used for our own 
“personal brand.” Everyone has an image, 
attributes and skills” that are perceived by 
others. The exciting and challenging part is that 
you can influence and control your brand. “You 
Inc.” is put out there every day for others to 
see in the workplace. It’s mission critical for 
personal and career development and 
satisfaction to understand what your current 
brand is in the market and for your future 
goals. It’s important to continue to work on 
brand assessment and growth relevance no 
matter at what point you are in your career. 
Your brand evolves and it doesn’t happen by 
accident.      
 

To provide an example think about those 
organizations and people who have 
successfully morphed in the marketplace such 
as Apple-which was originally a “computer”  
 

 
company and has morphed into a wide ranging 
technological/communications giant-i.e. 
iPhone, iPad, AppleTV, iWatch. Lady GaGa has 
gone from singing top Pop Music to performing 
songs from The Sound of Music at the 
Grammys, singing duets with Tony Bennett and 
the Super Bowl Half-time show.   
 

Successful professionals assess, acknowledge 
and enlist the help of others to understand 
their brand and figure out the opportunities for 
future growth and goals. Why not start a 
personal branding “think tank” work group of 
professional and personal peers to get an idea 
of strengths, challenges and opportunities for 
professional and personal growth?        
   

Take this intel and create a working dossier of 
your personal branding efforts to create a 
baseline.    Then use this to forge a path of 
short term (1-3 months), mid-range (4-9 
months) and long-term (10-24 months) 
strategies of to revolutionize your efforts. 
Share with your team of stakeholders to get 
their buy-in and let them share in your success! 
For example, perhaps you’d like to be known as 
a 501R guru and be the “go to” resource in 
your organization and the industry. Identify on-
line/social media and other external potential 
resources who you can enlist to assist you in 
your quest for this knowledge.    
 

Once you’ve acquired the knowledge, let 
others know that you have this skill. Sometimes 
this can be difficult for some as there is a 
misconception of “self-promotion.” However, 
true personal branding is authentic and 
genuine. It’s a method of communicating new 
or unknown/unseen strengths and skills with 
others about what “You, Inc.” has to offer your 
team, which in the long-run is a win-win for 
both individuals and organizations.           

 

What is Personal Branding and Why Does it Matter? 
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Regional Executive’s Message 

Happy Spring! I am all set for Phoenix and LTC, which will be my last official act as your Regional 
Executive. It is a bitter sweet time for me, as I will no longer be very active in HFMA given my new role 
as a chaplain. However, I am very much connected to HFMA’s principles of remembering the patient 
experience in all that we do.  
 

I work closely with patients and their families now, and I am thankful for my past experiences on the 
finance side of healthcare. I can point them in the right direction if they have concerns about their 
financial obligations and ease their minds a bit. The overarching principle for chaplaincy is the ministry 
of presence. It is about simply being attentive and caring, really listening and being there. I can’t fix 
things, but I can sit and hold someone’s hand or read Scripture. 
 

While healthcare finance is, of course, a different perspective, there are still lessons to be learned. It is 
important on a daily basis to be attentive to what you do and how you do it. Are you really there, or 
are you just going through the motions? Active listening is key in both our professional and private 
lives. Living in an authentic manner matters, regardless of the position you hold.  
 

The changes to the industry have prompted HFMA to look at itself and make changes to stay relevant 
and true to its mission. That means change, and there is plenty on that going on at both national and 
local levels. The 2.0 initiative will be rolling on new ideas and programs. National is looking at 
enterprise memberships. One of the chapters in Region 6 has talked a great deal this year about new 
thoughts and “rocking the boat” to make necessary changes for its membership. That takes courage 
and commitment. And this region is full of amazing folks who possess these attributes! I am proud of 
the accomplishments made this year by our RE Council as well as the local chapters who have 
continued to battle membership declines and volunteer atrophy.  
 

I just completed a unit of clinical pastoral education. I thought it was going to be a program to teach 
me how to be a chaplain, but it was really a process to look inward and figure myself out a bit better.  
It was a difficult, sometimes painful process, yet I am a better person for  
having gone through it. I am generally more aware of the needs around me,  
as well as my own needs. Each one of you can make an impact, be it negative  
or positive on HFMA and the organization for which you work. I would ask  
you to reflect on your ministry of presence and what that looks like in your life. 
 

I am blessed to have served in many capacities during my tenure with HFMA.  
Many of you have become friends, and I thank you for the difference you  
have made in my life.  
 

Be well, be present. 
Dawn Balduf, Regional Executive, Region 6 
 

 

Welcome to the Northwest Ohio  

HFMA Chapter 
Samer Khouri 

MD University of Toledo 
samer.khouri@utoledo.edu 

mailto:samer.khouri@utoledo.edu
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Editorial Policy: 
 

THE EXAMINER is 
published four 
times per year. Our 
objectives are to 
provide members 
with information 
regarding chapter 
activities as well as 
ideas to help 
individuals in the 
performance of 
their job duties. 
Your chapter 
leadership strongly 
encourages the 
submission of 
material for 
publication. Articles 
should be 
typewritten. Letters 
should be legible 
and must be signed. 
The editor reserves 
the right to edit 
material and accept 
or reject 
contributions 
whether solicited or 
not. Send all 
correspondence or 
materials for 
publication to: 
 

Amy Gill, Controller 
Mercy Health 
513-401-0612 
amgill@mercy.com 
 

Opinions expressed in 
articles or features are 

those of the author and do 
not necessarily reflect the 

views of Healthcare 
Financial Management 

Association, Northwest Ohio 
Chapter or the editor. 

 

HFMA Northwest Ohio Chapter  
2016-2017 Sponsorship Partners 

Gold Sponsors 

Blue and Co. LLC ● Comprehensive Reimbursement, Inc 
Credit Adjustments, Inc ● Credit Solutions ● Fifth Third Bank 

Huntington National Bank ● RSM 
Silver Sponsors 

Commerce Bank ● United Collection Bureau, Inc (UCB) 
Bronze Sponsors 

BKD, LLP ● CarePayment ● HealthNautica ● KeyBank 
KeyBridge Medical Revenue Care 

McKinnis Consulting Services, a consulting practice within Navigant Consulting Inc. 
Medical Reimbursements of America (MRA) ● ZirMed 

Friends of the Chapter 

Athenahealth ● Connance ● Concordance Healthcare Solutions, LLC 
Crowe Horwath LLP ● HealthScape Advisors ● JP Recovery Services 

Medical Revenue and Practice Management, LLC ● Nikao/Bartoe Group 
PNC Bank ● Quadax, Inc ● Revenue Group ● RevSpring, Inc. ● Robert Half  

Scheer, Green, and Burke ● Stark Medical Auditing and Consulting ● The Rybar Group 

 

 

FREE WEBINARS 

for members through HFMA 
 

Through HFMA website there are live webinars and On-Demand 
Webinars.  

On-Demand webinars are available for one calendar year following the 
live webinar date. Most webinars are free for members and $99 for non-

members, unless otherwise noted. 
 

Check out the on-demand webinars on HFMA’s website.  
Here’s a list of upcoming Live Webinars in May. 

 

 

May 9: Delivering Effective Pre-Service Cost Estimates to 
Patients to Maximize Point-of-Service Collections 

 

May 11: Incorporating A Positive Patient Experience  
Throughout the Revenue Cycle 

 

May 16: Strategies for Unifying Your Clinical and Non-Clinical 
Payments to Enhance the Patient Financial Experience 

 

May 17:  Creating Successful Pre- and Point-of-Service  
Collections Strategies 

 

May 18: Improving Patient Satisfaction through Data Analytics 
and Aggregation 
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