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President’s Message – April 2016 
 

Four years ago I was riding on a bus transporting the Region 6 
leadership team to an event in Anaheim California. Next to me 
was the NW Ohio President Hayley Studor. We began talking 
about the leadership track over the next 4 years, she was to be 
President for two years, I would be the Vice President, and then I 
would take the reigns as President for the following two years. I 
remember thinking how long that would be and all that lay ahead 
of us in those 1460 or so days. I was concerned about being 
prepared enough. I wanted to insure that I could maintain the 
chapter’s accomplishments. I had been in the chapter leadership 
for years and I had seen how we continued to be the “little engine 
that could” year after year for the region. I also thought that those 
four years seemed like an eternity. 
 

Here we are, at the very end of those four years. Last week was 
the first LTC that I have not attended in close to a decade. Where 
did the time go? It’s amazing that it’s over and now it’s a time to 
reflect as I compose the very last President’s message I am 
responsible for. I’ve always thought one of the main roles of this 
position is to be able to answer a simple question for our 
members, our potential members and our competing 
organizations. Quite simply, “Why HFMA?” My answer to that is 
it’s been the best experience of my career. My hope is that others 
moving into leadership roles or those that have an interest in 
trying to, will read this message and be influenced to do so. Here 
are a few reasons why I think it’s been such a positive experience. 
 

In a business of ever-changing benchmarks, regulations, and 
moving targets, HFMA has always been ahead of the curve. They 
have provided me with excellent educational opportunities, spot 
on recommendations, and also created an atmosphere where the 
financial aspects of our roles are incorporated into our chapter 
management strategies. That in turn roles into the daily work 
that is our responsibility. Work ethics, job pride, strategy, all are 
aspects that are refined as a chapter leader. 
 

Achievement is something that HFMA recognizes and rewards. As 
a chapter leader HFMA recognizes your efforts and achievements 
with fantastic venues for meetings and tangible awards such as 
your Founders Points plaques and Yergers.  
 
All people like recognition but rarely is there a way to tangibly be 
recognized like HFMA does. There is also the intrinsic reward of 
seeing your Chapter Balance Scorecards and knowing that the 
metrics you are expected to meet are met or exceeded. That’s 
such a strong feeling of accomplishment, both for yourself and 
much more importantly for your team 
 
 

Networking opportunities that exist by being a HFMA Chapter 
Leader are invaluable. From a personal standpoint I’ve been able 
to enrich relationships with peers that were in the same 
leadership track at the same time as I was. I enjoyed making 
contacts with people that are in our industry and have similar as 
well as dissimilar views from an industry perspective. HFMA 
gave me the venue to develop those relationships. I’ve learned 
and implemented so many initiatives from those peers. I also had 
the opportunity to engage new business partners and have had  

 
 
 

 

several partnerships that have grown into mutually beneficial 
business relationships. They have become partners with my 
employer and they have met new partners through our 
interactions.  
 

I’d like to thank HFMA for supporting myself and my chapter. 
This industry is a daily grind that can be so challenging at times 
you can feel overwhelmed. I’ve been so lucky to be able to have 
an entirely new network to lean on when those times become 
cumbersome. I will greatly miss the personal interactions with 
other chapter leaders within our region. I will always appreciate 
the partnerships acquired as I move on in my role.   
 

I wanted to give a special thanks to all of the vendors that have 
supported our chapter over the four years I’ve been in a Vice 
Presidential/Presidential role. I know we had a lot of them in 
place before I took those roles but we’ve grown exponentially 
over the last four years and those partnerships have enabled us 
to achieve the educational sessions we could present to our 
membership as well as the social events we’ve provided for the 
wonderful networking. Thank you for your unconditional 
support, for your generosity in a time where purse strings are 
tight and for becoming friends of our chapter and my personal 
friends as well. I will miss the interactions that occur as 
sponsorship drives ensue, but I will never forget your help and 
the great times we had. 
 

A big thanks to our chapter leadership over the last four years as 
well. We’ve had some transitions and we’ve had some roles that 
have been with us the entire time I have been. I sincerely 
appreciate your efforts and times and those of you that spent the 
time with me late at night or early in the morning or on a 
weekend when we tried to get specific items finalized, thank you 
so much. I really appreciate that availability, the supported 
efforts and our attempts to do all we could in those challenging 
roles and during some very challenging times. I couldn’t have 
survived it all without you.  
 

Although ANI is the official 
goodbye as chapter President 
this is my last message I’ll 
compose in this role.  Those 
four years that seemed so 
intimidating in 2012 flew by. 
I’ll never forget them. I’ll 
always treasure what HFMA 
was and is. I wouldn’t trade 
the experience for anything. 
Thank you HFMA, thank you 
NW Ohio chapter leaders 
and membership.  
I thoroughly enjoyed being a 
leader in Region 6 for “the 
little engine that could.” 
 

Joe Williford 
President 
NW Ohio Chapter HFMA, Region 6 

April 29, 2016 



HFMA Chapter Leadership  2015-2016 
 

 

Officers 
Past President: Hayley Studer, ProMedica, Toledo, 419-824-7576, 
   Hayley.Studer@promedica.org 
President: Joe Williford, Wood County Hospital, Bowling Green, 419-354-8911, 
   willifordj@woodcountyhospital.org 
President-Elect: Diane Blake, ProMedica, Toledo, 419-824-7279, 
   Diane.Blake@promedica.org  
Treasurer: Rachel Herman, The Bellevue Hospital, Bellevue, 419-483-4040 ext 4204 
   rherman@bellevuehospital.com 
Secretary: Rich Bame, Fulton County Health Center, Wauseon, 419-330-2624  
   rbame@fulhealth.org  
 
 

Board Members  
Kim McClure: ProMedica, Toledo, 419-824-7225,  Kim.McClure@ProMedica.org 
Amy Gill: Mercy Health, Toledo, 513-401-0612, amgill@mercy.com 
Dan Moncher: Firelands Regional Medical Center, Sandusky, 419-557-7793, MoncheD@firelands.com 
 
 

Chairpersons 
Co-Certification,  
Todd Howell: Seneca Medical, Inc., Tiffin, 419-455-2153 ext. 2153, thowell@senecamedical.com 
Nicole Short: ProMedica, Toledo, 419-824-7292, Nicole.Short@ProMedica.org 
Program 
Lisa Bloomfield: Credit Adjustments, Inc., Defiance, 419-782-3709, lisa.bloomfield@credit-adjustments.com  
Membership 
Kevin Kornowa: Huntington Bank, Toledo, 419-249-4985, Kevin.Kornowa@huntington.com 
Co-Sponsorship 
Joe Williford: Wood County Hospital, Bowling Green, 419-354-8911, willifordj@woodcountyhospital.org 
Andrew Baney: Wood County Hospital, Bowling Green, 419-354-8911, baneya@woodcountyhospital.org  
Newsletter 
Amy Gill: Mercy Health, Toledo, 513-401-0612, amgill@mercy.com  
Website 
Dan Macke: ProMedica, Toledo, 419-824-7227, Daniel.Macke@ProMedica.org 
Co-Social: 
Derrick Beczynski, ProMedica, Toledo, 419-824-7323, derrick.beczynski@promedica.org 
Andrew Hageman, ProMedica, Toledo, 419-824-7383, Andrew.hageman@promedica.org 
 

Check out the Northwest Ohio Chapter website at nwohiohfma.org 
Connect with us on social media! Be sure to like, follow and share!

 
  

mailto:Hayley.Studer@promedica.org
mailto:willifordj@woodcountyhospital.org
mailto:Diane.Blake@promedica.org
mailto:rherman@bellevuehospital.com
mailto:rbame@fulhealth.org
tel:419-824-7225
mailto:Kim.McClure@ProMedica.org
mailto:amgill@mercy.com
mailto:MoncheD@firelands.com
mailto:thowell@senecamedical.com
mailto:Nicole.Short@ProMedica.org
mailto:lisa.bloomfield@credit-adjustments.com
mailto:Kevin.Kornowa@huntington.com
mailto:willifordj@woodcountyhospital.org
mailto:baneya@woodcountyhospital.org
mailto:amgill@mercy.com
mailto:Daniel.Macke@ProMedica.org
mailto:derrick.beczynski@promedica.org
mailto:Andrew.hageman@promedica.org
http://www.nwohiohfma.org/
https://www.facebook.com/NorthwestOhioHFMA
https://twitter.com/NWOHFMA
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LTC 2016 – Thriving in Fort Lauderdale 
 
This year’s LTC was held in sunny Fort Lauderdale, 
Florida. As an incoming officer, this was my first 
opportunity to attend LTC. The conference was 
definitely very helpful and informative from an 
incoming officer perspective and a great chance to 
network with other HFMA chapters.  
 
One of the best parts about LTC this year was the 
speakers. Mary Mirabelli was the speaker at the 
first General Session. She introduced us to the 
theme at LTC this year which was “Thrive”. She explained how 
some traumatic experiences in her life lead to the 
development of the “Thrive” theme. Her mother, father and 
brother all passed away from cancer. She explained that even 
in the midst of battling cancer, each these people loved life 
and thrived in the face of adversity.  
 
The speaker at the second General Session was Desi 
Williamson. From the very beginning, Desi brought a lot of energy to the crowd with his presentation. 
The main points he was trying to drive home to everyone was that we need to “fight for our right to be 
the best” and we need to “set our expectations for ourselves higher than what anyone else would ever 
expect out of us”. To achieve these goals Desi explained that we need to redefine our purpose, we 
need to raise our standard of performance, and we need to be masters of 
change rather than be victims of our circumstances. 

 
As we move into a new HFMA year, 
we’ll keep Mary Mirabelli’s theme of 
“Thrive” in mind. We will continue to 
“Thrive” in the face of adversity and 
push to deliver outstanding 
educational and networking 
opportunities to our membership. 
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2016 Northwest Ohio  
HFMA Social Events 

 

March Madness 
On Thursday, March 17, approximately 60 HFMA members 
enjoyed an afternoon of food, fellowship, and NCAA basketball 
at the annual March Madness event. The annual meeting 
kicked off with our guest speaker, John Henry Livingston, Chief 
Motivation Officer with JoHen3LB, LLC. John’s presentation 
was on staying motivated, no matter what.    
 

Following John, voting on the 2016/2017 Chapter Officers and 
board members took place. Those voted into office for the 
next chapter year were as follows: 
 

President:  Diane Blake, ProMedica 
President-Elect:  Rachel Herman, Bellevue Hospital 
Treasurer:    Andy Hageman, ProMedica 
Secretary:    Derrick Beczynski, ProMedica 
Board Members:  Dan Moncher, Firelands Regional Medical Center 
    Kim McClure, ProMedica 
                                Rich Bame, Fulton County 

 

The annual meeting is also the presentation of 
member awards for service given to the chapter.  
Those that received awards were as follows: 
Lindsey Stevenson-Follmer Bronze Merit Award 
 

After voting on the 2016/2017 Chapter Officers 
and board members, we closed out the 
afternoon by networking and watching the  
NCAA tournament. 
 

As always, thank you to our members, sponsors, 
and chapter leaders for their commitment to 

making our chapter a huge success. Keep an eye out for details on our upcoming outstanding 
education event on April 28, Toledo Mud Hens and Golf Outing social events.  
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Blue @ Company Cost Reporting Sessions 
On February 18th and 19th the NW Ohio Chapter had the 
pleasure of a one-and-a-half-day session built around cost 
reporting and similar subject matter.  Blue@Co provided an 
extraordinary team of professionals that were there to 
either present or provide support for Q@A before, during 
and after sessions.  Our attendees provided wonderful 
feedback in their evaluations stating they enjoyed the variety of subject matter and the interactions.  Blue also 
posted packets worth of handouts on our chapter website for access if interested.  The sessions including the 
challenges of cost reporting now as well as covering topics such as Medicare Bad Debts, Auditing, Charity Care, 
Meaningful Use and numerous other items that evolved as side bars during the interactive sessions. 
 
Blue@Co is a gold sponsor for our chapter as well and an excellent business partner that we are pleased to have 
a relationship with.  If you would like to learn more about the subjects presented or would like contact 
information for Blue to further discuss this subject matter, please feel free to reach out to me and I will put you 
in contact with the appropriate party within their firm.  As the President of the NW Ohio Chapter I wanted to say 
thank you so much to Chris Mahler and his team for taking the time out of their schedules to provide these 
sessions for us.  It was a great example of a true partnership. 
 
Thanks again, 

Joe Williford 
President of NW Ohio Chapter of HFMA 
419-354-8911 – Office 

 

 
Do Sweat The Small Stuff 

And other lessons from a wind tunnel in Buffalo. 
 

Winning Tips: 
1. Seek out resources that will catapult you to 

greater success. Using the best resources will 
complement your natural talent and give you a 
competitive advantage. 

2. Assess everything, no matter how trivial it may 
seem. When you are serious about success, 
there is no such thing as a factor that is too 
small: everything counts! You need to continue 
testing your technology and equipment to stay 
at the top of your game. 

 

You should have seen me storming around that 
day. I was like an angry bull, kicking at the 
ground and knocking things out of my way. And 
just like an angry bull, there was no reasoning 
with me. 
 

You see, I’d left the house that morning 
convinced that I was one of the fastest racers 
on the ski team. Only a few hours later, I 
discovered that I was actually the slowest.  
 

 
Not second slowest, or third. But bottom of the 
heap. And the worst part about it was that I 
didn’t have a clue as to why. 
 

We were up in Buffalo that day, in one of the 
wind tunnels that NASA uses to test prototype 
rockets. That’s one of the perks of being a ski 
racer - is getting to go into wind tunnels. 
Anyway, the idea is that wind tunnel testing 
improves your aerodynamics which in turn 
improves your race time. 
 

In ski racing, every 1/100th of a 
second counts. So we were there that 
day to work on our ‘tuck position’ – 
that’s the position skiers take when 
they’re on a flat or straight section of 
the course and they want to get up as 
much speed as possible. 
 

I learned a lot that day. And not just 
about tuck positions either. 
 
Click to Read More from Cary Mullen! 
 

 

http://www.nwohiohfma.org/site/files/343/158847/531626/758163/Do_Sweat_The_Small_Stuff_Final.pdf
http://click.icptrack.com/icp/relay.php?r=24773205&msgid=216236&act=48G0&c=151801&destination=http://www.carymullen.com
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ANI 2016 – Las Vegas 
Join your peers at ANI 2016 and think out of the box to drive success where it matters most: 
 

 Meet the challenges of consumerism—from first contact to final payment 

 Manage costs while delivering quality 

 Capture more revenue, whatever the payment or delivery model 

 Leverage analytics to make smarter decisions in an uncertain environment 
 

Plus, reach out to physicians, payers, and providers—the partners/collaborators you’ll need to succeed. 
 

ANI 2016 keynote presentations include: 

 Julie Williamson, PhD, Coauthor of Matter: Move Beyond the Competition, Create More Value, and Become the 
Obvious Choice 
Finding Your Edge of Disruption: Learn how innovative, "generative organizations" are able to continuously create 
more impact on their customers, employees, and communities. 

 Eric Topol, MD, Cardiologist and author of The Patient Will See You Now: The Future of Medicine Is in Your Hands 
The Future of Medicine Is in Your Hands: Hear insights on the future of medicine—as well as innovations that will 
be required to drive health solutions aimed at improving outcomes. 

 Healthcare Innovation Panel 
A discussion around the possibilities of using hospitals and clinics as learning laboratories to commercialize 
innovation. Moderated by Joe Fifer, President and CEO, HFMA.   

 

You’ll also hear from ANI featured speakers—leading innovators at the forefront of collaboration and change including: 

 Mark Chassin, MD, Joint Commission Center for Transforming Healthcare  
Getting to High Reliability Healthcare While Generating Positive ROI  

 David Johnson, CEO & Founder, 4Sight Health  
Competition, Consumerism, and Choice: Building a Better Healthcare Market 

 Vivian Lee, PhD, MD, MBA, Sr. VP for Health Sciences, University of Utah  
Finding a Better Way Toward Patient-Centered Medicine 

 Thomas Lee, MD, CMO, Press Ganey  
What Drives Patient Loyalty? Analyses from Inpatient, Outpatient, and Emergency Department Patients  

 Paul Keckley, PhD, Navigant  
Provider-Sponsored Health Plan Analysis of Competitive Landscape 

 Sachin Jain, MD, CareMore  
Enabling Physicians to Deliver Value-Based Care 

 Martin Arrick, Managing Director, Standard & Poor’s  
Industry Trends and Credit Issues   
 

At ANI, you’ll have the opportunity to lay out your action plan—find out “how to” with Innovation Lab specifics. Try out new 
tools and takeaways. Check out 400+ products & services. Earn up to 25.5 CPEs. And, with ANI to Go, access ANI sessions 
until October 7, 2016. 
 

Register now and get what you need to STAND OUT. ANI 2016. June 26-29. Las Vegas, NV. To register and for full session 
details, go to hfma.org/ani. 
 

 
Planning for the Unknown: Triple Aim 
 Richie Dickey 
“In preparing for battle I have always found that plans are useless, but 
planning is indispensable.” This quote attributed to Dwight Eisenhower is 
good advice for strategizing in an environment where one knows that the 
conditions will change. Such is the case with the future of revenue for health 
care providers in America. Click to Read More! 

http://www.hfma.org/hfma.org/ani
http://www.nwohiohfma.org/site/files/343/158847/531626/758164/Planning_for_the_Unknown.pdf
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Changes to HFMA’s CHFP Certification Program 
 

HFMA’s strategic vision characterizes the current healthcare business environment as the 
transformation of care to achieve value. Providers, physicians, and payers are all confronted with 
new business challenges. The nature of the business environment and its impact on industry 
stakeholders supply both the demand for and elements of a new approach to the CHFP. 
 

New CHFP program features 

 A learning program designed to build comprehensive industry understanding and sharpen 
business skills; 

 Two-module structure:  
1. HFMA’s Business of Health Care - Healthcare finance overview, risk mitigation, evolving 

payment models, healthcare accounting and cost analysis, strategic finance, and managing 
financial resources.  

2. HFMA’s Operational Excellence exam - Healthcare Industry Stakeholder’s Business 
Challenges; exercises and case studies on the application of business acumen in health care. 

 CHFP designation earned by successful completion of both modules; 

 Online study materials created specifically to assist in mastering the business content. 
 

Why is the certification program changing? 
The healthcare reform environment has caused the industry’s key stakeholders—providers, payers 
and physicians—to fundamentally rethink existing business models. Care transformation is 
business transformation. The necessary success factor for finance professionals today: Change-
oriented business acumen. The existing certification program focuses narrowly on applied finance 
and financial reporting and does not address the business environment. 
 

Earning the CHFP - It is important to note that the CHFP credential is awarded upon successful 
completion of module I end of course assessment and module II case study exercises and exam. 
HFMA membership is required for module II. 
 

CHFP Program Requirements and Costs 
The new CHFP program includes two modules. Costs are outlined below: 

 Module I of the CHFP program: HFMA’s Business of Health Care program  
$400-Member, $450 Non-Member. No prerequisites/requirements. 

 Module II of the CHFP program: HFMA’s Operational Excellence exam 
$300- Member only. There are 2 requirements to purchase this module- HFMA membership 
(excludes student members) and completion of Module I. 

 

CHFP and FHFMA Certification Holders 
Individuals who have earned the CHFP [and Fellowship] prior to 2015 are not affected. Also, the 
new CHFP and how the program integrates with the Fellowship (existing FHFMA) are not affected. 
Both programs are on the same “knowledge – competencies “continuum. As such, they are 
integrated, and not in opposition in three anchors: knowledge base, competencies-skills and 
currency-relevance. More details can be found in the current FAQ document. 
 

Questions? Please contact careerservices@hfma.org or call (800) 252-4362 and ask for  
career services. 
  

http://staging.hfma.org/chfp/
http://staging.hfma.org/Content.aspx?id=31693
http://staging.hfma.org/Content.aspx?id=31695
mailto:careerservices@hfma.org
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UPCOMING LIVE WEBINARS 
Learn about timely healthcare finance topics and earn CPEs. 

Most live webinars are free for HFMA members and $99 for non-members, unless otherwise noted. 

May 11 Leveraging Data to Drive Results in Your Revenue Cycle 

May 17 A Patient-Centered Approach to Reducing Clinical Supply Cost 

June 1 Commercial Audits: Managing Concurrent Reviews and Retrospective Denials 

HFMA provides webinars available one calendar year following the live webinar date. Most on-demand webinars are free 
for HFMA members and $99 for non-members, unless otherwise noted.  View these webinars before they expire! 

Available until August 3, 2016 Understanding Medicare's Proposed FY 2016 Inpatient Prospective Payment System Rule 
Available until September 1, 2016 An Overview of Medicare's Proposed Comprehensive Care for Joint Replacement Model  

Welcome to the Northwest Ohio HFMA Chapter! 
Debra Soleau   ●   Mercy Health   ●   dsoleau@mercy.com 
Alexia Moseley   ●     iPayX   ●   Alexia.moseley@ipayx.com 

Gina Vuocolo-Branch   ●  University of Michigan   ●   gvuocolo@att.net 
Carolyn Nane    ●   Optum   ●   carolyn.nanez@optum.com 

Jeff Allen   ●   Oracle   ●   Jeff.allen@oracle.com 
Jennifer Richardson   ●   University of Toledo Medical Center   ●   jennifer.richardson@utoledo.edu 

Tory Smith   ●   Medhelp, Inc.   ●   tsmith@medhelpinc.com 

Revene Group is a privately held Ohio 
company with a national footprint. As a leader 
in accounts receivable, eligibility 
determination, contact center services, and 
background screening, Revenue Group 
provides competitive advantages for clients in 
healthcare, government, utilities, and finance. 
 

For over 20 years, Revenue has partnered 
with clients of various sizes to provide 
revenue cycle management services based on 
their enterprise needs. Revenue Group invests 
heavily in technology, infrastructure, 
management, and industry best practices. As 
a result, our programs, experienced staff 
members, and industry leading technology 
enables profitable, timesaving operations for 
our clients. 
 

Find more information at RevenueGroup.com 
or call us at 216-763-2100. 

HealthNautica is committed to streamlining communication among Hospitals, Physicians, and Patients. HealthNautica’s 
Patient Access Platform, Alloy, provides hospitals with unlimited real time insurance eligibility, patient payment 
estimator, registration quality, and automated presumptive charity assessment. Our customizable, customer-driven, 
cloud-based software, eORders, vastly improves the surgical and procedural scheduling process.  

Net Revenue Associates is an Ohio based company owned and 
operated by clinical and financial professionals with decades of 
C-level healthcare experience. We offer Revenue Integrity 
Services through clinical documentation improvement and 
charge capture.  
 

Our focus is on the OR and ER because most hospitals see about 
fifty percent of admitted patients from them, about fifty 
percent of all supplies are consumed in them, AND if done right, 
about fifty percent of MARGIN comes from them. Moreover, 
the clinical complexities cause documentation challenges 
resulting in coding failures and revenue loss. Additionally, the 
dynamics of the departments’ clinical episodes challenge the 
business processes, causing charges to be inaccurately applied 
to patient accounts. We improve the financial results by 
addressing these issues. 
 

Call us today for a free audit to help enhance processes, 
improve collaboration between the clinical and financial 
departments, increase future revenue and recover lost profits.  
 

330-436-0244  ●  www.netrevenueassociates.com 

http://www.mmsend98.com/link.cfm?r=2012327542&sid=88579259&m=11936305&u=HFMA&j=32047915&s=http://www.hfma.org/Content.aspx?id=44457&utm_source=Real%20Magnet&utm_medium=INSERT_CHANNEL&utm_campaign=INSERT_LINK_ID
http://www.mmsend98.com/link.cfm?r=2012327542&sid=88579260&m=11936305&u=HFMA&j=32047915&s=http://www.hfma.org/Content.aspx?id=45298&utm_source=Real%20Magnet&utm_medium=INSERT_CHANNEL&utm_campaign=INSERT_LINK_ID
http://www.mmsend98.com/link.cfm?r=2012327542&sid=88579261&m=11936305&u=HFMA&j=32047915&s=http://www.hfma.org/Content.aspx?id=42279&utm_source=Real%20Magnet&utm_medium=INSERT_CHANNEL&utm_campaign=INSERT_LINK_ID
http://www.mmsend98.com/link.cfm?r=2012327542&sid=88579268&m=11936305&u=HFMA&j=32047915&s=http://www.hfma.org/Content.aspx?id=31722&utm_source=Real%20Magnet&utm_medium=INSERT_CHANNEL&utm_campaign=INSERT_LINK_ID
http://www.mmsend98.com/link.cfm?r=2012327542&sid=88579267&m=11936305&u=HFMA&j=32047915&s=http://www.hfma.org/Content.aspx?id=35438&utm_source=Real%20Magnet&utm_medium=INSERT_CHANNEL&utm_campaign=INSERT_LINK_ID
mailto:dsoleau@mercy.com
mailto:Alexia.moseley@ipayx.com
file:///C:/Users/gill040/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.Outlook/KP86V3UL/gvuocolo@att.net
mailto:carolyn.nanez@optum.com
mailto:jennifer.richardson@utoledo.edu
http://www.netrevenueassociates.com/
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Editorial Policy:  
THE EXAMINER is 
published four times  
per year. Our objectives 
are to provide members 
with information 
regarding chapter 
activities as well as  
ideas to help individuals  
in the performance of 
their job duties. Your 
chapter leadership 
strongly encourages the 
submission of material  
for publication.  
 

Articles should be 
typewritten. Letters 
should be legible and 
must be signed.   
The editor reserves the 
right to edit material  
and accept or reject 
contributions whether 
solicited or not. Send  
all correspondence or 
materials for publication 
to: 

Amy Gill, Controller,  
Mercy Health 
513-401-0612, 
amgill@mercy.com 

 

*Opinions expressed in articles  
or features are those of the author 

and do not necessarily reflect 
 the views of Healthcare Financial 

Management Association, 
Northwest Ohio Chapter or 

 the editor. 

Upcoming Educational/Social Events 
 

June 18: 
MudHens with location in the new 
Hensville area 

July 28: 
Golf Outing at Valleywood 

 

HFMA Northwest Ohio Chapter 
2015-2016 Sponsorship Partners 

GOLD 
Blue & Co., LLC   
Credit Adjustments, Inc.  
Credit Solutions 
HealthNautica 
Net Revenue Associates 
Revenue Group 
United Collection Bureau, Inc. (UCB) 
RSM 
Stark Medical Auditing and Consulting 
Comprehensive Reimbursement, Inc. 

SILVER 
Medical Reimbursements of America (MRA) 
The ROI Companies 

BRONZE 
Huntington National Bank 
Human Arc 

FRIEND OF CHAPTER 
Bluemark ● Masters Associates Receivables  

Management, Inc. ● RevSpring, Inc  
JP Recovery Services, Inc. ● Quadax, Inc. 

Seneca Medical ● United Audit Systems, Inc. 
Scheer, Green and Burke ● Cardon Outreach 

 

mailto:agill@providencecenters.org

